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Brand Strategy
Overview

At the foundation of all ETAP® communications lies our brand
strategy, a cornerstone emlbodying our identity, fundamental

principles, and our future aspirations. Essentially, it guides us
as we shape our business and brand.

Brand Strategy
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Brand Strategy
Purpose, Vision, Mission

Purpose, Vision, Mission

Our purpose

We drive sustainabllity through continuous intelligence.

Our vision

Lead the energy transition towards a cleaner more
resilient world for the future generations.

Our mission

To bring the best user experience with the highest
quality standards enabling our customers to
design with precision, build with efficiency and
operate with confidence.

ETAP® Brand Guidelines V1 2023
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Brand Strategy
Our Commitments

Safety

ETAP® allows engineers to simulate and analyze electrical power
systems, helping identify potential risks, and ensuring compliance
with safety standards.

Sustainability

ETAP® drives digital transformation for sustainability, supporting
our customers in their energy transition, empowering them to make
decisions for a green and smart future across the life cycle.

Reliability

ETAP® portfolio is renowned for its reliability, providing accurate and
consistent results in electrical system analysis and design. Engineers
can trust its calculations and simulations to make informed decisions
throughout the electrical project life cycle from design to operation.

Resilience

ETAP® enables systems’ resilience by efficiently handling complex
models and recovering from errors or disruptions. It ensures the
continued functionality and stability of electrical grids, even in
challenging situations.

Efficiency

ETAP® streamlines the process of designing and analyzing electrical
systems, improving efficiency in engineering workflows. It reduces
the time and resources required with built in automation and
collaboration tools. It also enables engineers to optimize system
performance and make cost-effective decisions.

V1 2023
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Brand Strategy
Our Values

Excellence

We are driven by curiosity and smartness, we constantly experiment
and perfect our knowledge and mastery.

Trust

We are customer centric, and are a recognized trusted advisor.
We have earned the trust of the industry and continue to foster
strong, lasting relationships.

Ambition

We challenge the status quo and are inspired by creativity, innovation,
and the impact we make towards a more sustainable world.

Pragmatism

We take a pragmatic approach to solving complex challenges,
while striving for the highest standards of quality.
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Brand Strategy
Voice Principles

Why Do They Matter?

Our voice principles govern how we express ourselves as a

brand. They capture our persona and convey our values — driven
by excellence, customer first, beyond the limits, and visionary.
Everything we say should align with these values and be presented
in a way that allows our audience to immediately grasp that our
message, whether it’s a social media post, a product video, or an
internal document, comes from ETAP. We can gain this level of
recognition if our brand voice is followed consistently.

Our tone is active and conversational, but not casual or overly
familiar. We can use contractions (e.g., “we’ll,” “can’t,” “it’s”) and
speak directly. We focus on our customer and how our solutions
address their pain points. When referring to our products, solutions,
and services, we don’t boast ... but we can be bold.

How Do We Use Our Voice?

We apply our voice across all communications — presentations,
speeches, websites, social media, face-to-face conversations we
have with customers, colleagues, analysts, the media, and even
friends and family.

For our brand persona to come through naturally, strive for
consistency in tone and content at every opportunity. Our global
master language is U.S. English.

V1 2023

Be Clear

We take pride in the simple fact that our innovations make life

easier for people, whether they’re engineers or end users. Remember
that people enable our open partner ecosystem, which drives digital
transformation, and also remember that the purpose of digital
transformation is to benefit people.

Be Compelling

Our domain is highly technical, so never skip an opportunity to reveal
the humanity within our category in compelling ways. As a digital-first,
company, capture the sense of optimism and progress our solutions
create by embracing an active, friendly, and focused tone.

Be Concise

We respect our audience’s time and recognize the importance of their
work. That’s why we focus on what matters and we say it directly and
in an engaging way. It takes time and effort to be concise, but our
customers appreciate that we get right to the point.
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Visual Identity
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ETAP® Master Logo
Primary Logo

ETAP® Master Logo . , .
S Our logo sits at the core of our brand. It’s bold and unique;

capturing the essence of the ETAP® brand and should be
used on all of our communications.

The following guidance in this document will instruct you
on how to most effectively use our logo across the brand.

When creating additional product logos, Helvetica Neue in 76
Bold ltalic with -24 tracking should be used.

The registered mark (®) is in Helvetica Neue Roman.

Typefaces can be downloaded here: www.fonts.com

ETAP® Brand Guidelines V1 2023
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Using the Logo
Exclusion Zone, Size and Positioning

Exclusion Zone

To protect the logo from other visual elements, it is important that it
is surrounded by a minimum amount of clear space. No other graphic
elements should encroach within this area. The size of this exclusion
zone is defined by ‘e’ from the master logo.

Minimum Size

To ensure the logo remains legible at all times it should not be
reduced below its minimum size width.

Positioning
In most situations the logo should be placed in one of four positions:

flush against the left or right hand margins or aligned to either the top
or bottom margins.

etap

Exclusion Zone

V1 2023
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Minimum Sizes — 100px/ 30mm
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A4 Positioning
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Using the Logo 1
Variants

Correct Logo Usage

Logo Variants The following variants of the ETAP® logo are permissible — giving
flexibility and allowing our logo to be shown across a variety of
background colors. Never create alternative color versions of
the logo.

Whenever feasible, apply our red logo on white. While it’s possible to
use our red logo on a black background, exercise caution and limit
such instances. When positioning our logo over imagery, we use our
reversed logo to ensure optimal legibility.

The reversed logo is exclusively utilized on a red background when
seeking heightened visibility and significant brand recognition.
This is particularly evident in instances like expansive signage at
exhibition events.

ETAP® Brand Guidelines V1 2023
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Logo: Incorrect Use

ETAP® Brand Guidelines

Using the Logo 12
Incorrect Use

It is critical that our logo is applied correctly in order to ensure
consistency across brand communications. Outlined on this page
are a few examples of instances to avoid.

DO NOT change the color of the logo DO NOT use the old ETAP® logo DO NOT use the ETAP® logo on a red background

DO NOT alter the shape, tracking or the angle of the ETAP® logo DO NOT use the red ETAP® logo on an image DO NOT use the ETAP® without a Registered Symbol ®

V1 2023




ETAP® Color Palette

ETAP® Brand Guidelines

ETAP® Color Palette

Primary Palette & Core Gradients

ETAP® Red

C0 M100 Y100 KO
R237 G28 B36
#ed1c24

PMS 185C

V1 2023

ETAP® Black

C60 M60 Y60 K0
R60 G60 B60
#3c3c3c

PMS 432C

20%

10%

White

CO MO YO KO
R255 G255 B255
#Ifffff

03

ETAP® Bright Red White

C0O M100 Y100 KO CO MO YO KO
R255 G19 B36 R255 G255 B255

#1324 #ITTTf

ETAP® Dark Red

CO M100 Y100 K60
R105 GO B36
#690024 80% Black 5% Black

Primary Palette

The ETAP® color palette emphasises the use of red and white

to create a clean, distinctive and familiar look for the identity. In
circumstances where we need to create depth in terms of color,
we have our core gradients at our disposal. These are to be used
sparingly across our brand.

Color Reproduction

ETAP® is a brand that lives increasingly in the digital space.
To achieve optimum vibrancy for our colors always use the RGB
or Hex values, which are optimised for viewing on screen.

When reproducing our colors in print we recommend using special
Pantone® inks, that replicate the vibrancy more accurately than
four color process (CMYK). If these are not available, revert to their
respective CMYK mixes.
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ETAP® Color Palette
Secondary Palette & Gradient

ETAP® Pink

CO M78 Y8 KO
R255 G119 B152

#ff7798
PMS 1777C

V1 2023

20%

10%

ETAP® Light Blue

C83 M1 YO KO
RO G193 B255
#00c1ff

PMS 298C

20%

10%

ETAP® Purple

C80 M99 YO KO
R113 G38 B255

#7126ff
PMS 2089C

20%

10%

ETAP® Gradient

14

Secondary Palette

The secondary palette introduces bright and vibrant colors into

the ETAP® visual identity. It has been designed in a way that
supports the primary palette while enabling a certain degree of
flexibility, however rules have been established to ensure consistent
application, see page 15.

Color reproduction

ETAP® is a brand that lives increasingly in the digital space.

To achieve optimum vibrancy for our colors always use the RGB

or Hex values, which are optimised for viewing on screen.

When reproducing our colors in print we recommend using special
Pantone® inks, that replicate the vibrancy more accurately than
four color process (CMYK). If these are not available, revert to their
respective CMYK mixes.




Color Balance

Color Balance
Using Our Colors Correctly

Color Ratios

This color balance chart provides guidance on the recommended
proportional use of colors throughout all communications associated
with ETAP®. Maintaining uniform color proportions will guarantee a
coherent appearance across all our communications.

Make sure to consistently employ ETAP® Red and ETAP® White

as your primary colors. Reserve our secondary palette for subtle
application, using it to create data visualizations or within the
secondary gradient of the Dynamic Bar. When you need to emphasize
key information or convey brand messages, opt for ETAP® Red. Avoid
using ETAP® Red to completely fill backgrounds.

Please refer to pages 13 and 14 for more information on using color
and color breakdowns.

V1 2023
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ETAP® Gradient Bar
Using the Gradient Bar

Calculating The Correct Size

When using the gradient bar, it is important that the gradient bar
doesn’t distract from our overall design. In order to avoid this, we
have set out a calculation to determine the optimum width of the bar
across various collateral formats.

For documents, the ratio = 1:70 of the short edge. So as an example,
on an A4 document where the width is 210mm, the bar will be 3mm
in width. For business cards, where the standard ratio would result in
a gradient that is too thin, the bar should be 2mm in width.

Gradient Direction

The gradient bar can be used horizontally and vertically. The order of
the colors depends on the orientation. When horizontal, the gradient
colors should run (from left to right) in the following order; Pink, Light
Blue and Purple. When vertical, the colors should run (from top to
bottom) in the following order; Pink, Light Blue and Purple.

Vertical version

Gradient always goes
in this direction

Horizontal version

\ 4

Gradient always goes
in this direction

V1 2023
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A4 Example

210mm

3mm

85mm

etap

John Smith

Country Sales Leader
Energy Management Software, ETAP

+000000000000 ETAP® India Regional Office
+000000000000 4B, Gumidelli Towers
+000000000000 Prakash Nagar, Begumpe*
john.smith@etap.com Hyderabad — 500016, »

Business Card

2mm
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Contact Us

ETAP® Brand Guidelines V1 2023

etap



Introduction

Brand Strategy
Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity

ETAP® Master Logo

Using the Logo

Logo Variants

Logo: Incorrect Use

ETAP® Color Palette

Secondary Color Palette

Color Balance

ETAP® Gradient Bar

Using the Gradient Bar

Gradient Bar: Incorrect Use
ETAP® Pattern

Using the Pattern

lconography Principles

lcon Examples

Typography: Fonts

Typography: Hierarchy

Imagery Principles

Brand Hero Images

Creating Brand Hero Images
Brand Images with Single Line Drawings
Creating Images with Single Line Drawings
Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface
Data Visualization Principles

Data Visualization Examples
Imagery: Incorrect Use

Summary of Visual Elements

Brand Application

Email Signature (Standard/ Banner)
Stationery: Business Cards
Stationery: Letterhead/ Compliments Slip
Stationery: Envelope

Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options
Brochures: Sample Spreads
Word Template

Certificates (MS Word)

Email Template Design

Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds
Events: Pull-up Banners

Events: Small Booth

Events: Medium Booth

Events: Large Booth

Video: Bumper Animation

Video: Screen Graphics/ Call-outs

Contact Us

ETAP® Brand Guidelines

ETAP® Pattern
Graphic Element

A key component of the visual identity is the ETAP® Pattern. The
pattern has been derived from an abstract interpretation of the
transfer of data through the ETAP® platform. Dynamic, skewed
rectangular shapes follow our 12° brand angle and are a visual
representation of the complex flow of data.

The pattern creates an instantly recognisable visual element that is
unique to the brand, while also capturing the essence of the software
platform. Its versatility allows it to be used across a range of different
applications, adding depth to white space.

It is important to add a gradient feather to the pattern (as shown)
in order to enable legibility of text and to also soften the graphical
element so it doesn’t overpower brand communications.

The ETAP® pattern can also appear in ETAP® Red for greater impact.
See page 20 for further examples of the ETAP® pattern in use.

V1 2023
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Using the Pattern

ETAP® Brand Guidelines

ETAP® Pattern
Using the Pattern

In most circumstances the ETAP® Pattern should appear as a subtle
graphic element, or watermark, drawing different pieces of collateral
together through a common graphic approach. For instances where
the brand needs to ‘shout’ louder in a competitive visual environment
(such as a busy exhibition hall) an ETAP® Red version of the pattern
can be used as an eye-catching brand signifier.

etap

Annual report

Revolutionising the way engineers analyse,
control and visualise power systems
etap The unified electical cigtaltwin Attestation de Formation

ant qu'organisme 2 O 2 8
rmé
le stagiaire :

Monsieur Alexis MASSON

la société ANJOU ENERGIES a LES PONTS DE CE

pour le stage intitulé :

Caneco BT Formation Initiale

(INST101_FAD)

Dates du stage les 07, 08, 09 Juin 2023

Durée du stage : 21,00 heures

Certificate

The unified digital twin

Brochure
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lconography Principles

Iconography
Principles

A suite of bespoke icons have been developed to reinforce the ETAP®
brand look and provide a consistent visual experience across all
channels. lcons have been created to represent different aspects of
our Product Attributes, Customer Types, Marketing, Applications and
Software (see page 22).

Always use the icons provided. Never alter them, change colors or
create new icons. Each icon consists of a simple line drawing in
brand colors, with a key element highlighted in ETAP® Red. They
have been designed on a square grid, with a common line thickness
allowing multiple icons to be displayed alongside each other. Each
icon is available for use on light or dark backgrounds.




lcon Examples

ETAP® Brand Guidelines

Icons
Examples

Product Attributes

/N

Customer Types

Product Attributes

4\ (@ »f -

Customer Types

£
Q

-JO

(/) -\ (- CP O >

Marketing

Applications Applications

T

= QLE
) =0 M Jo @

I]

Software Software
| I M (o)
o
I (=)
[ ()
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Introduction Typography 23
Brand Strategy

Purpose, Vision, Mission FOﬂtS

Our Commitments

Our Values

Voice Principles

Visual Identity
ETAP® Master Logo
Using the Logo

Logo Variants Our core typeface is Helvetica Neue. It is bold, clean and universal;
Logo: Incorrect Use reflecting our approach in energy management for our end-users.

ETAP® Color Palette . . oL . .
Secondary Color Palette Its neutral appearance, with minimal variation in stroke thickness and

Core Typeface

Color Balance uniform letter shapes, makes it a preferred choice for both printable
ETAP® Gradient Bar assets and digital applications.

Using the Gradient Bar

Gradient Bar: Incorrect Use System Typeface

ETAP® Pattern ) . ) )

Using the Pattern In some instances Helvetica Neue will not be available for use.
lconography Principles In these situations Arial should be used instead. Examples of

Icon Examples these instances include: email, Microsoft applications, website,

Typography: Fonts

Typography: Hierarchy

Imagery Principles

Brand Hero Images

Creating Brand Hero Images

Brand Images with Single Line Drawings
Creating Images with Single Line Drawings
Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface

Data Visualization Principles

Data Visualization Examples

Imagery: Incorrect Use

Summary of Visual Elements

emailing and other digital tools.

Brand Application

Email Signature (Standard/ Banner)
Stationery: Business Cards

Stationery: Letterhead/ Compliments Slip
Stationery: Envelope

Powerpoint Template Dark

Powerpoint Template Light

Brochures: Cover Options

- Helvetica Neue

Helvetica Neue Light

Email Template Design
Social Media Pages

Helvetica Neue Regular  Arial Regular

Events: Pull-up Banners
Events: Small Booth

Helvetica Neue Medium Arial Bold

Video: Screen Graphics/ Call-outs Corporate typeface System typeface
Contact Us

ETAP® Brand Guidelines V1 2023




Introduction Typography )
Brand Strategy .

Purpose, Vision, Mission Hlerarchy

Our Commitments

Our Values

Voice Principles

Visual Identity
ETAP® Master Logo
Using the Logo

Logo Variants Always follow these principles when setting type. Main
Logo: Incorrect Use

headlines should always be set in Helvetica Neue Light
ETAP® Color Palette . . . .
Secondary Color Palette with leading set to Auto and Optical tracking set at 0. _ I I e I a e al I
Color Balance Call-outs and Feature Copy at larger sizes should also be Headlines

ETAP® Gradient Bar set in Helvetica Neue Light to help maintain legibility and a Helvetica Neue Light

Using the Gradient Bar light, clean look. Sub-headings that need to stand out are Optical tracking
Gradient Bar: Incorrect Use

| ]
ETAP® Pattern set in Helvetica Neue Medium and can appear in Black, Auto leading r T ] r ]

Using the Pattern ETAP® Red or ETAP® Light Blue for emphasis. Body copy Owe r u S I u a I O S
Iconography Principles is always set in Helvetica Neue Roman, with leading set to

lcon Examples .
§ Auto and tracking set at 0. The examples shown here are
Typography: Fonts

Typography: Hierarchy typical of our approach and sizes should be adjusted to

Imagery Principles suit the specific application.
Brand Hero Images

Creating Brand Hero Images

caouts rearecopy A COMPrenensive set of integrated power

Brand Images in Use Helvetica Neue Light
Supporting Images: Infrastructure

E A e system analysis modules for simulation,
prediction, design, planning, v

Summary of Visual Elements

e doplcaion e and situational awareness.

Stationery: Business Cards

Stationery: Letterhead/ Compliments Slip
Stationery: Envelope

Powerpoint Template Dark

Powerpoint Template Light

Brochures: Cover Options

Setting Type

sualization,

L e Sub-heads Motor Acceleration
Certificates (MS Word) H@|Vetlca Neue Medlum . . .
Ermail Template Design ETAP® Red / Light Blue Calculate apd evaluate motor. gccgleratlon tlmg, voltage impact of
Social Media Pages motor starting and load transitioning on electrical power systems
Social Media Posts c - . . .
Microsoft Teams Backgrounds Body copy with accurate modelling of machines, loads, starting devices.
Events: Pull-up Banners ' . c : .
e e Helvetica Neue Regular Multiple motor / load acceleration, stop & sequencing
Events: Medium Booth Auto leading - Load & generation transitioning
S,Vde“TS:BLarge BZOTh ! - Comprehensive graphical & tabular alerts

IdeO. bumper Animation . .
Video: Screen Graphics/ Call-outs Bullgt pomts 2 Include_ transformer LTC / voltage regulator action
- Set in ETAP” Red «  Reporting & result validation

ontact Us

t |
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Imagery Principles

ETAP® Brand Guidelines

Imagery
Principles

Tier 1 Brand Hero Images

i

Brand Hero images are reserved for top-level visuals or
advertising, or instances where a customer may be experiencing
or viewing the ETAP® brand for the first time. These images are
custom-created, incorporating elements of our brand pattern to
give a unigue and proprietary brand expression. For more details
on creating ETAP® Brand Hero images see page 26.

Use examples

e Advertising

e Sales collateral

e \Web landing pages
e Presentations

e Brochure covers

e Exhibition booths

V1 2023

Imagery is a key component of the ETAP® visual identity. Our image
strategy consists of three key tiers, each with different use cases. Detalil
on how to create our images, including indicative examples for each tier

is given on subsequent pages. To maintain a consistent and professional
approach always follow the guidance in this document when selecting and
creating custom images for ETAP®.

Tier 2 Supporting Images: Infrastructure

Supporting imagery reflects the infrastructure and the industries
in which our customers operate. These images are focused on
the electrical system infrastructure that ETAP® software solutions
helps deliver, covering everything from design and engineering
to operations and maintenance. For more details on selecting
ETAP® Infrastructure images see page 31.

Use examples

e Sales collateral

e Social media posts

e \Web supporting images

® Presentations

e Brochure spreads

e Exhibition supporting images

25

Tier 3 Supporting Images: Interface

Interface images demonstrate a simplified graphic interpretation
of our software in use. Utilising device images and a stylized
graphic treatment that incorporates our brand colors they
visualize the benefits of using ETAP® software in a direct and
distinctive way. For more details on creating ETAP® Interface
images see page 33.

Use examples

e Sales collateral

e Social media posts

e \\Veb supporting images

¢ Presentations and demonstrators
e Brochure spreads

e Exhibition supporting images

etap




Imagery
Brand Hero Images

Brand Hero images are reserved for top-level visuals

or advertising, or instances where a customer may be
experiencing or viewing the ETAP® brand for the first time.
These images are custom-created, incorporating elements
of our brand pattern to give a unique and proprietary
brand expression. Translucent skewed rectangles of white
and red, angled at 12°, frame the people and ensure a
distinctive brand look.

Ours is a technical field, so to ensure that our brand
appears relevant and relatable to our customers, all hero
Brand Hero Images images should feature a human element. Candid shots
of people (not posed) in real situations with our software
should be the primary focus. Always show the correct
safety equipment in every environment. Avoid photo clichés
in favor of authentic, unexpected, and scenario-based shots
that will be meaningful to our audience.

Use examples

+ Advertising

« Sales collateral

+ Web landing pages
* Presentations

* Brochure covers

+ Exhibition booths

The examples shown here are indicative of our approach
to creating ETAP® Brand Hero Images.

ETAP® Brand Guidelines V1 2023



Creating Brand Hero Images

ETAP® Brand Guidelines

Imagery 27
Creating Brand Hero Images

Original image Final image treatment

|

12° skewed rectangle
with gradient feather

Brand hero images should always feature a human element. Select
images where the subject is integral to the action.

1. Retouch image to subtly incorporate an element of red
2. Overlay skewed rectangles (12° skew) to highlight action

3. Add 3-6 white rectangles and 2-3 smaller shards in ETAP® Red
in a dynamic arrangement that surrounds the person. Use layer
opacity and gradient feathers to ensure the shapes are subtle
and do not detract from the subject matter.

V1 2023




Imagery For certain situations, where an emphasis on the impact of our 28
: - - : ftware is required, brand images can incorporate graphic
Brand Images with Single Line Drawings =
S 9 9 interpretations of ETAP® single line drawings. Here the single
line drawings add context to the image in a stylistic way, without
representing specific electrical systems.

Dl pgyy " J&
" SQUARED -~ -

iz ATVIMUBSEX +; JEH)

AC DRIVE
2A

p/ 1

Brand Images with Single Line Drawings

Close Up Images Wider Context

Working environments where the subject is using a device to refer to Images that show a broader context of the industry or solution

an electrical drawing. Here the line drawings are detailed, showing that they represent. Here the single line drawings represent a more
individual components and are skewed at the same 12° angle as the complete system and are displayed across multiple rectangles. It is
box in which they appear. Line drawings should only ever appear in important that the line drawings are seen as a stylistic element, rather
white rectangles and must never be displayed over people’s faces. than a specific representation of an electrical system.

ETAP® Brand Guidelines V1 2023




Creating Images with Single Line Drawings

Imagery
Creating Images with Single Line Drawings

Original image Final image treatment

DRV1

@' s ATVIIHUISSEX
Ly =
/L L9

kB[

AC DRIVE

Boost reds and
darken selectively

Skew white rectangles
with drawing overlay

1. Retouch image to subtly enhance or boost any red elements.
Selectively darken areas to provide focus.

2. Add skewed rectangles, incorporating single line drawings at the
same 12° angle as subtle overlays. Drawings are a stylistic addition
and can be cropped into the shapes. Line drawings should only
ever appear in white rectangles and must never be displayed over
people’s faces.

3. Add 3-6 white rectangles and 2-3 smaller shards in ETAP® Red
in a dynamic arrangement that surrounds the person. Use layer
opacity and gradient feathers to ensure the shapes are subtle
and do not detract from the subject matter.




Brand Images in Use

Imagery
Brand Images in Use

Our brand images are increasingly viewed on screens
in 16:9 or even wider panoramic aspect ratios. In such
instances images can be extended, either to a darker
or lighter background, as demonstrated here. Always
ensure that any type is legible and is placed on an
uncluttered portion of the image.

D Support ,E.,, Account @ English ~

etap Solutions Sectors Industries Products Events Services Company

New solutions to
Power Your Success

We're accelerating the energy transition with a growing suite of
innovations as ALPI, IGE-XAO and BIM Electric become ETAP®

Discover more

D Support ,E.,, Account @ English ~

etap Solutions Sectors Industries Products Events Services Company

Power Generation
Systems

From Critical Design and Analysis
to a Smooth Operation

Discover more




Supporting Images: Infrastructure

ETAP® Brand Guidelines

Imagery
Supporting Imagery: Infrastructure

Supporting imagery reflects the infrastructure and the
industries in which our customers operate. These images
are focused on the electrical system infrastructure that
ETAP® software solutions helps deliver, covering everything
from design and engineering to operations and maintenance.
Supporting images highlight the latest in technology,
manufacturing, transportation and energy.

Where possible, supporting images should incorporate
an element of ETAP® Red as accents to reinforce our
brand identity. Subtle color enhancements or retouching
Is permitted, but the final image should appear authentic,
not forced or contrived.

Use examples

e Sales collateral

e Social media posts

e \Web supporting images
e Presentations

e Brochure spreads

e Exhibition supporting images

V1 2023
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Enhancing Infrastructure Images

Imagery
Enhancing Infrastructure Images

Original image

Supporting images should incorporate an element of ETAP® Red as
an accent to reinforce our brand identity. Subtle color enhancements
or retouching is permitted, but the final image should always appear
natural and authentic, not forced or contrived. In this example, the
saturation of the red elements in the city scene has been boosted to
create an image that is more aligned to the ETAP® brand.

Image treatment
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Imagery
Supporting Images: Interface

Interface images demonstrate a simplified graphic
interpretation of our software in use. Utilising device
images and a stylized graphic treatment that
incorporates our brand colors, they visualize the benefits
of using ETAP® software in a direct and distinctive way.

Use examples

e Sales collateral

e Social media posts

e \Web supporting images

¢ Presentations and demonstrators
e Brochure spreads

e Exhibition supporting images

Supporting Images: Interface

etap



Introduction

Brand Strategy
Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity

ETAP® Master Logo

Using the Logo

Logo Variants

Logo: Incorrect Use

ETAP® Color Palette
Secondary Color Palette
Color Balance

ETAP® Gradient Bar

Using the Gradient Bar
Gradient Bar: Incorrect Use
ETAP® Pattern

Using the Pattern
lconography Principles
lcon Examples
Typography: Fonts
Typography: Hierarchy
Imagery Principles

Brand Hero Images
Creating Brand Hero Images

Brand Images with Single Line Drawings
Creating Images with Single Line Drawings

Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface
Data Visualization Principles

Data Visualization Examples
Imagery: Incorrect Use
Summary of Visual Elements

Brand Application
Email Signature (Standard/ Banner)
Stationery: Business Cards

Stationery: Letterhead/ Compliments Slip

Stationery: Envelope
Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options
Brochures: Sample Spreads
Word Template

Certificates (MS Word)

Email Template Design

Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds
Events: Pull-up Banners
Events: Small Booth

Events: Medium Booth

Events: Large Booth

Video: Bumper Animation
Video: Screen Graphics/ Call-outs

Contact Us

ETAP® Brand Guidelines

Data Visualization
Principles

Color Ratios

For the purposes of data visualization in simplified Ul elements,
charts and graphs only — we use colors from our secondary palette.
These colors work great on a 100% black background and should
only be featured within a device mockup or within a screen of a digital
device of a brand image.

In addition to our secondary colors, tints may be used if further
delineations are required. Charts and graphs should be styled to
maintain a light, refined feel. Graph areas should be thin, and stroke
weights kept light and simple.

V1 2023
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Introduction

Brand Strategy
Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity

ETAP® Master Logo

Using the Logo

Logo Variants

Logo: Incorrect Use

ETAP® Color Palette

Secondary Color Palette

Color Balance

ETAP® Gradient Bar

Using the Gradient Bar

Gradient Bar: Incorrect Use
ETAP® Pattern

Using the Pattern

lconography Principles

lcon Examples

Typography: Fonts

Typography: Hierarchy

Imagery Principles

Brand Hero Images

Creating Brand Hero Images
Brand Images with Single Line Drawings
Creating Images with Single Line Drawings
Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface
Data Visualization Principles

Data Visualization Examples
Imagery: Incorrect Use

Summary of Visual Elements

Brand Application

Email Signature (Standard/ Banner)
Stationery: Business Cards
Stationery: Letterhead/ Compliments Slip
Stationery: Envelope

Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options
Brochures: Sample Spreads
Word Template

Certificates (MS Word)

Email Template Design

Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds
Events: Pull-up Banners

Events: Small Booth

Events: Medium Booth

Events: Large Booth

Video: Bumper Animation

Video: Screen Graphics/ Call-outs

Contact Us

ETAP® Brand Guidelines

Data Visualization
Examples

Indicative examples of different types of data visualization are shown here. 35
Charts and graphs should be displayed on a black background and should

be featured within a device mockup or within a screen of a digital device

of a brand image. They should be minimally styled utilizing the ETAP®

secondary color palette to maintain a refined, sophisticated and technical

feel. Never use ETAP® Red in a chart or graph.
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Imagery 36
Incorrect Use

,
| i
| . . )1 k

Avoid clichéd visual representations. Avoid images that are overly posed, or where any electrical components
appear unsafe or poorly fitted.

Imagery: Incorrect Use

Never retouch images so that the colors appear contrived or unnatural. Don’t use black and white photography. Never change the color of elements within an image if doing so alters the
meaning; for example red hard hats identify fire marshals, not engineers.

etap

ETAP® Brand Guidelines V1 2023



Visual Elements Below is a summary of the elements that are the constituent parts of 37
the ETAP® visual identity. To maintain a consistent and professional

Summar
y approach always follow the principles set out in this document when
applying our visual elements.
e tap®
ETAP® Master Logo ETAP® Gradient Bar ETAP® Pattern

Summary of Visual Elements

\‘

Helvetica Neue Light
Helvetica Neue Regular
Helvetica Neue Medium ."""X

B ﬂ‘

ETAP® Color Palette Typography ETAP® Brand Imagery

ETAP® Brand Guidelines V1 2023
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Brand Strategy
Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity

ETAP® Master Logo

Using the Logo

Logo Variants

Logo: Incorrect Use

ETAP® Color Palette

Secondary Color Palette

Color Balance

ETAP® Gradient Bar

Using the Gradient Bar

Gradient Bar: Incorrect Use
ETAP® Pattern

Using the Pattern

Iconography Principles

lcon Examples

Typography: Fonts

Typography: Hierarchy

Imagery Principles

Brand Hero Images

Creating Brand Hero Images
Brand Images with Single Line Drawings
Creating Images with Single Line Drawings
Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface
Data Visualization Principles

Data Visualization Examples
Imagery: Incorrect Use
Summary of Visual Elements

Brand Application

Email Signature (Standard/ Banner)
Stationery: Business Cards
Stationery: Letterhead/ Compliments Slip
Stationery: Envelope

Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options
Brochures: Sample Spreads
Word Template

Certificates (MS Word)

Email Template Design

Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds
Events: Pull-up Banners

Events: Small Booth

Events: Medium Booth

Events: Large Booth

Video: Bumper Animation

Video: Screen Graphics/ Call-outs

Contact Us

ETAP® Brand Guidelines

Brand Application
ETAP® Brand Collateral

38

Brand Application

V1 2023
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Introduction Email Signature
Brand Strategy Standard & Banner Versions

Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity
ETAP® Master Logo

Using the Logo An email signature is your digital business card. For more guidance on the required format, please check the

Logo Variants It’s important to present your email signature in a user guide in the template library.

Logo: Incorrect Use : -

ETAP® Color Palette professional and unified manner. The example below

gelcmgalrv Color Palette shows what to include in your email signature. Be sure to Note: it is recommmended to use your preferred language, and,
r n 0 0 0 0 . .

S include your updated signature on your Microsoft Outlook if necessary to use a banner visual that is relevant to your

Using the Gradient Bar and Office 365 accounts. business.

Gradient Bar: Incorrect Use

ETAP® Pattern

Using the Pattern

lconography Principles

lcon Examples

Typography: Fonts

Typography: Hierarchy

Imagery Principles

Brand Hero Images

Creating Brand Hero Images

Brand Images with Single Line Drawings Gq
Creating Images with Single Line Drawings

Brand Images in Use Meet
Supporting Images: Infrastructure

Enhancing Infrastructure Images

Supporting Images: Interface

Data Visualization Principles

Data Visualization Examples

Imagery: Incorrect Use

Summary of Visual Elements

Inbox John Smith

Starred Software Engineer +33 684972906 31 Chemin Du Vieux Chéne,
Energy Management Software ETAP john.smith@etap.com Batiment B, Meylan, 38240, France

Snoozed

Sent

DOV @ % 0

Brand Application Drafts Y g Technical Webinar Series

Email Signature (Standard/ Banner) t 1 The unified electrical digital twin 3.‘;‘*\&%_ RERT™ -
Stationery: Business Cards v B 5 e, o : _
| etap .. S5

Stationery: Letterhead/ Compliments Slip

Stationery: Envelope 2 o< :

Powerpoint Template Dark s

Powerpoint Template Light Labels -+

Brochures: Cover Options

Brochures: Sample Spreads This e-mail message is intended only for the use of the individual or entity to which it is addressed and may contain information that is privileged, confidential, and exempt from disclosure under applicable law. If you are not the intended
Word Template recipient of this message, you are hereby notified that any use, review, retransmission, dissemination, distribution, reproduction or any action taken in reliance upon this message is prohibited. If you received this message in efror, please
Certificates (MS Word) contact the sender. Any views expressed in this message are those of the individual sender and may not necessarily reflect the views of the company.

Email Template Design

Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds

Events: Pull-up Banners
Events: Small Booth €<\ Reply > Forward
Events: Medium Booth

Events: Large Booth
Video: Bumper Animation
Video: Screen Graphics/ Call-outs

Contact Us

ETAP® Brand Guidelines V1 2023

etap



Introduction

Brand Strategy
Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity

ETAP® Master Logo

Using the Logo

Logo Variants

Logo: Incorrect Use

ETAP® Color Palette

Secondary Color Palette

Color Balance

ETAP® Gradient Bar

Using the Gradient Bar

Gradient Bar: Incorrect Use
ETAP® Pattern

Using the Pattern

lconography Principles

lcon Examples

Typography: Fonts

Typography: Hierarchy

Imagery Principles

Brand Hero Images

Creating Brand Hero Images
Brand Images with Single Line Drawings
Creating Images with Single Line Drawings
Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface
Data Visualization Principles

Data Visualization Examples
Imagery: Incorrect Use

Summary of Visual Elements

Brand Application

Email Signature (Standard/ Banner)
Stationery: Business Cards
Stationery: Letterhead/ Compliments Slip
Stationery: Envelope

Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options
Brochures: Sample Spreads
Word Template

Certificates (MS Word)

Email Template Design

Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds
Events: Pull-up Banners

Events: Small Booth

Events: Medium Booth

Events: Large Booth

Video: Bumper Animation

Video: Screen Graphics/ Call-outs

Contact Us

ETAP® Brand Guidelines

Stationery
Business Cards

Our business cards are double-sided, with personal

and company information on one side, and on the reverse,
our affiliated brands, together with our brand descriptor
and web address. Master artwork for business cards has
been created. Always use the master artwork and update

the relevant information.

UK Business Card 85(W)x55(H)mm

etap

John Smith

Country Sales Leader
Energy Management Software, ETAP

+000000000000 ETAP® India Regional Office
+000000000000 4B, Gumidelli Towers
+000000000000 Prakash Nagar, Begumpet
john.smith@etap.com Hyderabad — 500016, India

etap

Acoec ] SEE fotap

The unified electrical digital twin etap.com

V1 2023

The job title on your business card should accurately reflect

guidance from your local HR team.

Business Card 85(W)x55(H)mm — Alternative language

etap

3R RETY BAR

quafaTadr
SEIT R AR d IR, 52 1T

0§(083350%8 ETAP” India Regional Office
9§C083346% ga’[,)l'q@ﬁga@:[
66¢08334198 R PR, PG
john.smith@etap.com BERTEE — 4LOOOYE,

etap

Acoec ] SEE fotap

U Iad df e d gfsifed caf i qel cwIA etap.com

your role within the organization. It should give recipients a
clear idea of what you do, your level of responsibility and
geographical scope. It is always a good practice to refer to the
job title stated in your work contract. If required, please seek

US Business Card 88.9(W)x50.8(H)mm

etap

John Smith

Country Sales Leader
Energy Management Software, ETAP

+000000000000 ETAP® India Regional Office
+000000000000 4B, Gumidelli Towers
+000000000000 Prakash Nagar, Begumpet
john.smith@etap.com Hyderabad — 500016, India

etap

e | SEE fotap

The unified electrical digital twin etap.com
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Events: Medium Booth

Events: Large Booth

Video: Bumper Animation

Video: Screen Graphics/ Call-outs

Contact Us

ETAP® Brand Guidelines

Stationery
Letterhead & Compliments Slip A4 Letterhead

Letterheads and compliment slips featuring our new
visual identity have been developed. Always use the
ETAP® MS Word template when composing a letter.
Never alter the layout in any way with the exception of
headers and footers which may need to be modified for
different uses.

etap

Compliment Slip

etap

Corporate Headquarters

17 Goodyear,
Corporate Headquarters Irvine, CA 92618, United States
17 Goodyear, Irvine, Tel: +1 (949) 900 1000 Fax: +1 (949) 462 0200
CA 92618, United States Toll Free: +1 (800) 477 3827 sales@etap.com

V1 2023

John Smith
12346 Street
New York, NY 90210

14 August 2023

Dear John Smith,

Praesent magna lectus, suscipit quis finibus non, blandit non enim. Mauris efficitur nibh non porttito
mollis. Fusce interdum mattis massa, at dictum dolor maximus vitae. Integer elementum molestit
ligula feugiat mollis. Morbi suscipit velit eget ultricies consectetur. Sed pretium sed est sec
consectetur. Aenean elementum nisi consequat dolor euismod, quis mattis magna scelerisque
Maecenas augue lorem, consequat vitae luctus nec, porttitor nec quam. Nam congue enim nulla, a
aliquet dui aliquam eget. Duis et malesuada turpis.

Cras sagittis dui vitae eros maximus scelerisque. Duis at ex quam. Sed porttitor elementum nisl, u
dapibus nulla vehicula vitae. Duis rutrum condimentum ex at accumsan. Donec in ultrices risus. Proil
volutpat tortor purus, viverra varius ante eleifend eget. Morbi sagittis lacinia ullamcorper. Nulla facilisi
Praesent et dignissim nunc. Nullam commodo ligula quis velit condimentum placerat. Pellentesqu
tempor augue at nisl facilisis, et sagittis sapien interdum.

Ut vitae imperdiet nunc. Duis vehicula convallis turpis, quis posuere ligula. Pellentesque mollis, ligul:
non blandit ultricies, ligula ex feugiat mi, ut accumsan felis eros non turpis. Mauris tincidunt felis :
augue congue, sit amet mollis sapien scelerisque. Pellentesque vel dolor in ex aliquam mollis id ne:
dolor. Mauris eu tincidunt dui. Praesent pellentesque tristique varius. Nulla facilisi. Phasellus ac feugia
augue, vel facilisis metus. Maecenas porttitor nulla ut ipsum auctor, quis suscipit mi.

Warm Regards,

John Smith
CEO, ETAP

Tel: +1(949) 900 1000 Fax: +1(949) 462 0200
Toll Free: +1(800) 477 3827 sales@itdb fomtterhead




Introduction Stationery
Brand Strategy Enve|0pe

Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity
ETAP® Master Logo

Using the Logo An envelope design featuring our new visual identity has C4 Envelope - 229 x 324mm (Front)
Logo Variants been created for company communications. Always use

Logo: Incorrect Use . ® . .

ETAP® Color Palette official ETAP® stationery and ensure contact details are

Secondary Color Palette correct when mailing a letter.

Color Balance o
ETAP® Gradient Bar

Using the Gradient Bar

Gradient Bar: Incorrect Use

ETAP® Pattern

Using the Pattern

lconography Principles

lcon Examples

Typography: Fonts

Typography: Hierarchy

Imagery Principles

Brand Hero Images

Creating Brand Hero Images

Brand Images with Single Line Drawings
Creating Images with Single Line Drawings
Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface

Data Visualization Principles

Data Visualization Examples

Imagery: Incorrect Use

Summary of Visual Elements C4 Envelope - 229 x 324mm (Reverse)

Brand Application

Email Signature (Standard/ Banner)
Stationery: Business Cards
Stationery: Letterhead/ Compliments Slip
Stationery: Envelope

Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options
Brochures: Sample Spreads
Word Template

Certificates (MS Word)

Email Template Design

Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds
Events: Pull-up Banners

Events: Small Booth

Events: Medium Booth

Events: Large Booth

Video: Bumper Animation

Video: Screen Graphics/ Call-outs

Corporate Headquarters

17 Goodyear, Irvine, Tel: +1 (949) 900 1000 Fax: +1 (949) 462 0200
CA 92618, United States Toll Free: +1 (800) 477 3827 sales@etap.com

Contact Us

ETAP® Brand Guidelines V1 2023




Powerpoint Template
Dark Version

Powerpoint Template Dark

etap



Introduction Powerpoint Template
Brand Strategy |_|gh’[ Version

Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity
ETAP® Master Logo

Using the Logo We have developed a Microsoft Powerpoint template for
Logo Variants delivering presentations to prospective customers and

Logo: Incorrect Use . .
ETAP® Color Palette colleagues. The template includes a range of sample slides
Secondary Color Palette that can be adapted to the specific content, including image
Color Balance . . .

ETAP® Gradient Bar slides, text slides and product slides. Keep paragraphs

Using the Gradient Bar short and include bullet points so that presentations can be
Gradient Bar: Incorrect Use .

ETAP® Pattern easily read on screen.

Using the Pattern
lconography Principles
lcon Examples
Typography: Fonts
Typography: Hierarchy
Imagery Principles

Brand Hero Images
Creating Brand Hero Images
Brand Images with Single Line Drawings

Creating Images with Single Line Drawings
Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface

Data Visualization Principles

Data Visualization Examples

Imagery: Incorrect Use

Summary of Visual Elements ) )
etap — etap
Brand Application LA Nr ) sl ' N S B -

Email Signature (Standard/ Banner)
Stationery: Business Cards
Stationery: Letterhead/ Compliments Slip 3 column body Body and image
Stationery: Envelope
Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options S ——
Brochures: Sample Spreads
Word Template

Certificates (MS Word)
Email Template Design
Social Media Pages

Social Media Posts

Title and end page Title and image 1 column body

Microsoft Teams Backgrounds e —
Events: Pull-up Banners
Events: Small Booth , etap , etap

Events: Medium Booth
Events: Large Booth

Video: Bumper Animation

Video: Screen Graphics/ Call-outs

Contact Us

ETAP® Brand Guidelines V1 2023




Brochures
Cover Options

ETAP® brochures are an integral form of brand

communication, giving us an opportunity to introduce o :
potential clients to our platform and the many benefits etap etap
of using it to manage their power systems.

It should lbe both informative and engaging using our Annual report

imagery that shows the scope and flexibility of the

ETAP® platform. Revolutionising the way engineers analyse,

control and visualise power systems

I -

-

The cover examples shown here give an indication
of how the brochure covers can be designed to
incorporate our brand assets, including our hero
imagery and data visualizations.

Brochures: Cover Options

Revolutionising the way engineers analyse,
control and visualise power systems.

The unified electrical digital twin The unified digital twin

ETAP® Brand Guidelines V1 2023




Brochures 40
Sample Spreads

The sample spreads shown here are indicative of the
proposed creative approach. They include using the
ETAP® Pattern on key spreads and our distinctive angled
shapes to frame imagery, reinforcing our brand look.

etap i Brochure ~——=———— Solutions etap

“ ETAP is the Global | hnology. The most comprehensive and integrated
Leader of pov s fora model-driven solutions for design, simulation,
Sectors and solutions xS e e
Generation, Transmii and automation of electrical power systems.
Transportation,

Solutions tailored
to meet the unique
needs of your industry.

Revolutionising the way engineers analyse,
control, and visualise power systems. Ximolecatur
sinulparum voluptatem audandit ut andes dolupic
temporepe suscilibus et fuga. Soluptat. Eptae.
Eperrovid ut aborest, comnimus.

From renewable to nuclear, the world's power , ;
generation plants rely on ETAP. ﬁgf;gi::f g:;zz;ffm EreNae ey
Grid Interconnection Studies
Fenewable Penetraion Sticios
Design & Analyzs Solar & Wind Farms
Validation & Compliance Repor
ke et Tirdg

Fail Traction System. Solition for analysis and operation
of HV & LV railway power and signaling systems

Marine, Offshors & Shipbuilding, Design, operate and
maintain ship, platform, and port power systems safely,
while Improving critical uptime

Airports & Asrospace. Model, simulate, analyze, and
operate airport & aerospace unified AC & DC power

Microgrid Modeling, Design & Gontro
Goneration Management System

Generation

Integrated grid modeling, planning, protection,

Intelligent soluti r ol & mining
and energy management solutions & metals, and manufacturing plants
|

Mult-Area System Planning “What I Studies wi it of

Grid Code Compliance & Evaluation Load Flow, Fault

Gnid Interconnection Studies Systom Loss Rect

HVDC Link & FACTS Models S orebtion Su

Overhead Line Distance Protection ‘ i

Line Gonstants & Coupling Egfpment Cipa 2

el Acoeleration Studies with Adustablé Drives

Sensitivity Analysis et Occe Auto Evalia

Eloctromagnetic Transients oo Bnliat e

Substation Grounding Design & Analysis e e >

Security Constrained Optimization Tiomce A omean

Energy Management System Power Managem "
Contents
Modeling, planning and operation of Design, analysis, and protection of

2 fSeciorand goltichs 4 2 state-city-wide power distribution networks low voltage installations
2 Teogu T e all-in-one solution for

Planning & Optimization Studies Dedicated Data Center Dashboards
3. DataCollection and Synchronization el Belchog b Canes Debons
4 Network Modeling and Project Management Substation & Feeder Diagrams Redundancy Adequacy Assessment

Equipment Warenouse & Sizing
Reliabilty Assessment & Indices
Substation & Feeder Automation

Smart Grid Management & Optimization
Advanced Faut Detection & Location
Automated Outage Restoration
Demand Response & Load Shedding
Integrated DMS & OMS Solution

UPS Design, Monitoring & Gontrol
Failure Mode & Effects Analysis.
Rule-Based Design per Industry Guidelines.
Panel Board Schedules.
Cable Sizing & Thermal Analysis

y - System / Zone Protection & Selectivity
- 1 Commercial and . Power Quality Analysis & Mitigation

B crifical faciiities Intertace with Revit & BIM Software

5. System Modeling and Visualization

comprehensive electrical
. system analysis.

etap cure . etap

Data Collection Power Flow Network Analysis e

| and qualty of and failure contingency scenarios in ust minutes.
' . t Unbatanced s N-1 & N-2 contingency assessment & ranking
2 3 Customer-o: Fast screening method to scan outage ist
Energy (cost Multiplo graphical outage ls
Sensifvity and Automatic performance indices calculation
Summary report analyzer
A comprehensive set of integrated power o Looped & radial

system analysis modules for simulation,
prediction, design, planning, visualization,
and situational awareness.

A tablet application to streamiine field data System Modeling Industry benchmark forfastiand accurate
collection as well as model, verify, and visualize o e r flow calculations with autos
elecirical systems using logical and geospatial simulation, intultive interfaces, interactive
asset location and connectivity. graphical displays, and smart result anal

Smart connections including Auto Insert

Uavern i Kl ey
Motor Acceleration Grid Code Compliance
Data Collection & Verification Synchronization & Security ity ] ok s kit e voliage et o Dkl sbeck & yakiat rkl e complence st
thchiing o il L o sloGhton vt i i e
Collet data, vety existing data & ransfer 1 ETAP S Pt micess pér micetafon orared " How analyeis of AG & DG win NS e el o hacinas e At cvkon
Brochures: Sample Spreads 50 et &g Betk 3 o i i i o s i 4 oacing and generation. ’ i e
. p p - Capture squpment picturss & ink to model - Wireloss data exchange betwoen users Mutiple motor / foad acoeleration, stop & sequercing Portorm LFRT & HFAT Dyrsric Stoios
Tabular data view Synchronize with ETAP model using NetPMTM Load & generation transitioning v

Frequency Ride-Through Co

Windows authentication for security Comprohensivo graphical & tabular alerts
Include transformer LTC / voltage regulator action

Reporting & result validation
Harmonics
Simulate harmonic current and voltage sources, dentify hammonic

Voltage Stability problems, reduce nuisance trips, design and test it
and report harmonic voltage and current distortion

violations,

Automaticaly analyze multple load growth soenarios and

understand the stabilty margins available using a holistic neftwork

simufation to improve network seourity and ioadabity. . IEEE518-2014, IEC 61000-3-14, IEC 61000-3-6

Harmonic foad flow

Frequency soan analysis

Voltage flicker imitation studies

Resonance condition identification & alerting

Fraquency dependent model

Harmanic fiter design &

Autom

Inter-h

Load Allocation ~  Distortion indices calculation
© Harmonics plots & report

Sensitivty analysis

P-V, O-V analysis or continuation load flow analysis
P-V curves, V-Q curves, dV / dQ self-sensitivitios
Graphical result evaluation & plots

Analyze and determine system-wide techrical & non-techrical losses
using automatic demand meter reading and advanced algorithms.

Daily kWh

Monthly kWh

Transformer KVA

Real consumption - REA method

Integrated and
Powerful Simulations

ETAP® Brand Guidelines V1 2023




Word Template

ETAP® Brand Guidelines

Word Document
Template

A standard A4 template for reports and newsletters

is available in Microsoft Word. Always use the supplied
ETAP® template. Never alter the layout in any way with the
exception of headers and footers which may need to be

modified for different uses.

V1 2023

etap

Document
Title Here

2023-24

etap 2023-24

Header

Sub header

qui Litaternporpos Body copy continued here.
Officit audita verspicatur, te diae et accusdam
quo tecatur aut dolupta dellabore nis aut
facestiandi ipsum que nectum

aut ilitate exces aut ab idi distrum quam de
volupta spedis res nis magnam, ommos
maximaxime et eatibus ut minihitam, sendest,
etur ra nes ratqui ut laborro voloriatur resectatiur,
sequam, qui vellaborro totam, ut pro id ex
esequas pelitaq uuntest, voluptatamus maio.
Mosam fugit volestis eossinv eliquist, ut vendendi
comnis nonsectur re peri tem imolorum sequiassi
ipist, sit, inum venetus inctae quo ipsunderesti
dolore dolum acest harit ium dolupta dolu.
Poreium dolupid quidele stintur asperspe odio is
prores ani consequ iaectotatus, exerum eum num
simus, culluptatur, aut qui con consendent
doluptam qui dolorro temporeped quiaspictur?

Body copy here. Officit audita verspicatur, te diae et
accusdam quo tecatur aut dolupta dellabore nis aut
facestiandi ipsum que nectum aut ilitate exces aut ab
idi distrum quam de volupta spedis res nis magnam,
ommos maximaxime et eatibus ut minihitam,
sendest, etur ra nes ratqui ut laborro voloriatur
resectatiur, sequam, qui vellaborro totam, ut pro

id ex esequas pelitaq uuntest, voluptatamus

maio. Mosam fugit volestis eossinv eliquist, ut
vendendi comnis nonsectur re peri tem imolorum
sequiassi ipist, sit, inum venetus inctae quo
ipsunderesti dolore dolum acest harit ium dolupta
dolu. Cil minvendipsam quiderro etur? Ucitae
nimaio voluptis autemque volesto conempe nim
duntiur acipsam quia imin consedisci ipsam

rerunt et laut andaeperiae voluptatur aut ipiet hit,
sim quist que eossum nihilla turehenimus, quo

Sub header

Body copy here. Officit audita verspicatur, te diae et
accusdam quo tecatur aut dolupta dellabore nis aut
facestiandi ipsum que nectum aut ilitate exces aut ab
idi distrum quam de volupta spedis res nis magnam,
ommos maximaxime et eatibus ut minihitam, sendest,
etur ra nes ratqui ut laborro voloriatur resectatiur,
sequam, qui vellaborro totam, ut pro id ex esequas
pelitaq uuntest, voluptatamus maio. Xim inis int
ratisitae sollia venimintia voluptae od magnati andita
vollitas molorem sunt atum auda exceptatur apient
aliam as rehenditissi core vel moluptati ium que laut

ETAP Automation Ltd.
249 Silbury Boulevard, Mitton Keynes, MKS 1NA, United Kingdom

etap 2023-24

Contents

1. Page title here
2. Page title here
3. Page title here
4. Page title here
5. Page title here
6. Page title here
7. Page title here

8. Page title here

2 ETAP Automation Ltd.

249 Silbury Boulevard, Milton Keynes, MK9 1NA, United Kingdom

etap 2023-24

Header

Sub header

Body copy here. Officit audita verspicatur, te diae et
accusdam quo tecatur aut dolupta dellabore nis aut
facestiandi ipsum que nectum aut litate exces aut
ab idi distrum quam de volupta spedis res nis
magnam. Ro cones dolor aut oditam, odis
dolorenisse audam, aut excestr uptatem porepudi
nia vendit, omnis il ium untibus num faccabo
rereptus autem cus accabor escime qui dusaerum
verum imoloriam sum imilit

Sub header

Body copy here. Officit audita verspicatur, te diae et
accusdam quo tecatur aut dolupta dellabore nis aut
facestiandi ipsum que nectum aut iltate exces aut
ab idi distrum quam de volupta spedis res nis
magnam. Ro cones dolor aut oditam, odis
dolorenisse audam, aut excestr uptatem porepudi
nia vendit, omnis il ium untibus num faccabo
rereptus autem cus accabor escime qui dusaerum
verum imoloriam sum imilit

Sub header

Body copy here. Officit audita verspicatur, te diae et
accusdam quo tecatur aut dolupta dellabore nis aut
facestiandi ipsum que nectum aut ilitate exces aut
ab idi distrum quam de volupta spedis res nis
magnam. Ro cones dolor aut oditam, odis
dolorenisse audam, aut excestr uptatem porepudi
nia vendit, omnis il ium untibus num faccal

rereptus autem cus accabor escime qui dusaerum
verum imoloriam sum imilit

4 ETAP Autonation Ltd,

249 Sibury Boulevard, Milton Keynes, MK 1NA, United Kingdom

etap 2023-24

Header

Section title 1

Sub section 1.1

Template text here. Officit audita verspicatur, te diae et accusdam quo tecatur aut dolupta dellabore nis aut
facestiandi ipsum que nectum autilitate exces aut ab idi distrum quam de volupta spedis res nis. Officit audita
verspicatur, te diae et accusdam quo tecatur aut dolupta dellabore nis aut facestiandi ipsum que nectum aut
iitate exces aut ab idi distrum quam de volupta spedis res nis

Sub section 1.2

Template text here. Officit audita verspicatur, te diae et accusdam quo tecatur aut dolupta dellabore
nis aut facestiandi ipsum que nectum aut ilitate exces aut ab idi distrum quam de volupta speds res
nis magnam, ommos maximaxime et eatibus ut minihitam, sendest, etur ra nes ratqui ut laborro
voloriatur resectatiur, sequam, qui vellaborro totam, ut pro. Officit audita verspicatur, te diae et
accusdam quo tecatur aut dolupta dellabore nis aut facestiand ipsum que nectum aut ilitate exces
aut ab idi distrum quam de volupta spedis res nis magnam, ommos maximaxime et eatibus ut
minihitam, sendest, etur ra nes ratqui ut laborro voloriatur resectatiur, sequam, qui vellaborro totam,
ut pro. Officit audita verspicatur, te diae et accusdam quo tecatur aut dolupta dellabore nis aut
facestiandi ipsum que nectum aut litate exces aut ab idi distrum quam de volupta spedis res nis
magnam, ommos maximaxime et eatibus ut

Section title 2

Sub section 2.1
Sub section 2.2

Sub section 2.3

Template text here. Officit audita verspicatur, te diae et accusdam quo tecatur aut dolupta
dellabore nis aut facestiandi ipsum que nectum aut ilitate exces aut ab idi distrum quam de
volupta spedis res nis magnam, ommos maximaxime et eatibus ut minihitam, sendest, etur
ra nes ratqui ut laborro voloriatur resectatiur, sequam, qui vellaborro totam, ut pro. Officit
audita verspicatur, te diae et accusdam quo tecatur aut dolupta dellabore nis aut facestiandi
ipsum que nectum aut litate exces aut ab idi distrum quam de volupta spedis res nis
magnam, ommos maximaxime et eatibus ut minihitam, sendest, etur ra nes ratqui ut laborro
voloriatur resectatiur, sequam, qui vellaborro totam, ut pro.

3 ETAP Automation Ltd.

249 Silbury Boulevard, Milton Keynes, MK9 1NA, United Kingdom

etap 2023-24

Header

Sub header

Body copy here. Officit audita verspicatur, te diae et accusdam quo tecatur aut
dolupta dellabore nis aut facestiandi ipsum que nectum aut ilitate exces aut ab idi
distrum quam de volupta spedis res nis magnam, ommos maximaxime et eatibus ut
minihitam, sendest, etur ra nes ratqui ut laborro voloriatur resectatiur, sequam, qui
vellaborro totam, ut pro id ex esequas pelitaq uuntest, voluptatamus maio. Mosam
fugit volestis eossinv eliquist, ut vendendi comnis nonsectur re peri tem imolorum
sequiassi ipist, sit, inum venetus inctae quo ipsunderesti dolore dolum acest harit ium
dolupta dolu. Cil minvendipsam quiderro etur?

Column header Column header Column header Column header

Copy here. Officit audita Copy here. Officit audita Copy here. Offcit audita Copy here. Offct audita
verspicalur, e diae et accusdam  verspicalur, te diae et accusdam | verspicalur, te diae et accusdam | verspicatr, te diae et

quo tecatur aut quo tecatur aut quo tecatur au accusdam quo tecatur aut
Copy here. Officit audita Copy here. Officit audita Copy here. Officit audita Copy here. Offcit audita
verspicatr, te diae et accusdam  verspicalur, te diae et accusdam | verspicatur, te diae et accusdam | verspicatur, te diae et

quo tecatur aut quo tecatur aut quo tecatur aut accusdam quo tecatur aut
Copy here. Officit audita Copy here. Officit audita Copy here. Offcit audita Copy here. Offci audita
verspicatu, e diae et accusdam  verspicalur, te diae et accusdam | verspicalur, te diae et accusdam | verspicatur, te diae et
quo tecatur aut quo tecatur aut quo tecatur aut accusdam quo tecatur aut

ETAP Automation Ltd.
249 Silbury Boulevard, Milton Keynes, MK9 1NA, United Kingdom

etap 2023-24

Header

Sub header

Body copy here. Officit audita verspicatur, te diae et accusdam quo tecatur aut
dolupta dellabore nis aut facestiandi ipsum que nectum aut iitate exces aut ab idi
distrum quam de volupta spedis res nis magnam, ommos maximaxime et eatibus ut
minihitam, sendest, etur ra nes ratqui ut laborro voloriatur resectatiur, sequam, qui
vellaborro totam, ut pro id ex esequas pelitaq uuntest, voluptatamus maio. Mosam
fugit volestis eossinv eliquist, ut vendendi comnis nonsectur re peri tem imolorum
sequiassi ipist, sit, inum venetus inctae quo ipsunderesti dolore dolum acest harit ium
dolupta dolu. Cil minvendipsam quiderro etur?

*  Main bullet point information Sub SeCtiOn

a. Secondary information

b. Secondary information
i. Tertiary information
ii. Tertiary information

 Main bullet point information
a. Secondary information
b. Secondary information

i. Tertiary information

+  Main bullet point information
ii. Tertiary information

a. Secondary information
b. Secondary information

I, Tentary Information « Main bullet point information

a. Secondary information

b. Secondary information
i. Tertiary information
ii. Tertiary information

ii. Tertiary information

«  Main bullet point information
a. Secondary information
b. Secondary information
i. Tertiary information
ji. Tertiary information

«  Main bullet point information
a. Secondary information
b. Secondary information
i. Tertiary information

«  Main bullet point information
ii. Tertiary information

a. Secondary information
b. Secondary information
i. Tertiary information
ii. Tertiary information

4 ETAP Automation Ltd.

249 Silbury Boulevard, Milton Keynes, MK3 1NA, United Kingdom

etap 2023-24

Divider
Header
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Introduction Certificates
Brand Strategy MS Word Template

Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity
ETAP® Master Logo

Using the Logo A standard A4 landscape certificate template is available

Logo Variants in Microsoft Word. There are two versions that can be used;

Logo: Incorrect Use : ;

ETAP® Color Palette one for simple awards and one for a more detailed award

gelcOﬂgalrv Color Palette Always use the supplied ETAP® template. Never alter the
Olor balance 0

ETAP® Gradient Bar layout in any way.

Using the Gradient Bar

Gradient Bar: Incorrect Use

ETAP® Pattern

Using the Pattern

lconography Principles

lcon Examples

Typography: Fonts

Typography: Hierarchy

Imagery Principles

Brand Hero Images

Creating Brand Hero Images

Brand Images with Single Line Drawings o o
Creating Images with Single Line Drawings etap Training Certificate etap The unified electrical cgial twi Attestation de Formation
Brand Images in Use

Supporting Images: Infrastructure

Enhancing Infrastructure Images

Supporting Images: Interface ETAP® certifies that

Data V!Suauzatfon Prmcuoles Nous soussignés, Société IGE, agissant en tant qu'organisme
Data Visualization Examples de formation conventionng, attestons avoir formé :

Imagery: Incorrect Use "
Summary of Visual Elements J O h n S m Ith lo stagiaire :

Brand Application

Email Signature (Standard/ Banner) of the company Company Name Here MO”Sleu r AleX|S MASSON

Stationery: Business Cards de la société ANJOU ENERGIES a LES PONTS DE CE
Stationery: Letterhead/ Compliments Slip

Stationery: Envelope has been trained on the product
Powerpoint Template Dark
Powerpoint Template Light

Simple Template Detailed Template

pour le stage intitulé :

Caneco BT Formation Initiale

S Product name here
Brochures: Sample Spreads (INST101_FAD)
Le contenu de ce stage a été congu pour répondre aux besoins des professionnels. Son objectif est e
WO rd Tem p|a‘te (PrOd u Ct COd e here) maitriser les fonctionnalités de base du logiciel Caneco BT pour dimensionner des installations électriques
Basse Tension simples. Cette formation constitue un bloc de compétences de la certification CACIEC (Code
] CPF 290153), pour le domaine BT. Le stage a été dispensé par un formateur qualifié IGE, avec les supports
Certlflcates (MS VVOFd) de cours accrédités par IGE et les moyens techniques mis a disposition par la société IGE

Dates du stage:  les 07, 08, 09 Juin 2023

Email Template Design

SOCIa| Med'a Pages Date: 9 June 2023 Trainer: Trainer’s name Durée du Stage . 21,00 heures % *ﬁ
7

SOC|a| Med|a POSTS IGE - Service Formations
. R 5 té Luz-Maria DELGADO PEREZ
Microsoft Teams Backgrounds Spresent ppr -z ana

Events: Pull-up Banners

EveﬂtS Sma” BOOth Informatique Graphisme Energetique (I.G.E)
. Societe Anonyme au capital de 4 619 327

E\/en‘ts Med|um Boo‘th ETAP Automation Ltd Siege social : 6 Boulevard Deodat de Severac 31 770 Colomierts — France
. Lo . . RCS Toulouse B399737006 Site de Colombes
E\/enJ[S' Large BOO’[h 249 Silbury Boulevard, Milton Keynes, MK9 1NA, United Kingdom SIREN 399737006 — SIRET : 399 737 006 000 78 1 bd Charles de Gaulle, 82707 Colombes cedex. France
. No TVA intracommunautaire : FR 303.997.370.06 +33 (0) 147 5297 51
. . . Tel : + 33 (0)5 62 74 36 36 Formations@alpi.f
Video: Bumper Animation WWW.ige-xao.com www.etap.com wwwalpi.fr

Video: Screen Graphics/ Call-outs
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Introduction Emal|
Brand Strategy Template Design

Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity

ETAP® Master Logo . : :
Using the Logo We have developed a distinctive email template to

Logo Variants deliver brand communications and platform information.

Logo: Incorrect Use

e o The template features a simple two column grid which eta August 2023
Secondary Color Palette keeps it straight-forward when created using an emalil

Color Balance

ETAP® Gradient Bar marketing tool, as shown in the example opposite.

Using the Gradient Bar
Gradient Bar: Incorrect Use
ETAP® Pattern

eta p August 2023

Use the main header area to demonstrate the key message.

Using the Pattern A mix of brand imagery and platform visualizations will Electrical Safety

lconography Principles .

lcon E><am|o|es demonStrate the quallty Of Our SOft\Nare Always USG the At ETAP, Electrical Safety is top priority, as we continuously develop
1 . f A d enhan ur ArcSafety Soluti nd provid ining, enablin

Typography: Fonts supplied template when creating email campaigns. Jou 1 design an operte safe eable an reslient power ystome,

Typography: H ierarchy complying with local standards and regulations.

Imagery Principles

Brand Hero Images Featured tutorials

Creating Brand Hero Images

Brand |mages with Smgle Line Dra\/\/ings Eiscdov_er tq_e I:tgstre_;at?rgsland capatbicljiti;:s of EgAbE Sta,fat);'mogulestiq

Creating Images with Single Line Drawings ’ v e

Brand |mages |n USe Egﬁfgﬂ'sl}g}gkc::slzs’giiﬁmFleld Intensity Evaluation

. . Short C]rcult & Ground Grid '
Supportlng hﬂages |nﬂrastructure B?E%{El%ﬂaslrﬁgng\a/rgisfgﬁgcﬂashandShocleskAssessmenl

Enhancing Infrastructure Images . * CumrentTransformer Saluration
Supporting Images: Interface e Ctrl Ca a ety

Data Visualization Principles
Data Visualization Examples

Imagery: Incorrect Use
Summary of Visual Elements

Featured paper

At ETAP, Electrical Safety is top priority, as we continuously develop
o and enhance our ArcSafety Solutions and provide training, enabling
Brand Application you to design and operate safe, reliable and resilient power systems,
Email Signature (Standard/ Banner) complying with local standards and regulations.

P o Evaluating DC Arc Incident Energy in PV Systems
u_, y Renewable energy systems continue to be one of the fastest

2 . growing segments of the energy industry. This paper focuses on
the ing of how ic (PV) behaves
under dc arc conditions, with emphasis on electrical safety.
The proposed method was validated using comparisons against
various field tests and existing incident energy models.

Stationery: Business Cards Copyright Mataral IEEE Papar No. ESW2051.05
Stationery: Letterhead/ Compliments Slip

Stationery: Envelope

Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options

. Upcoming events
Featured tutorials P J

BrOChureS Sal’np|e Spreads FE’;\I:V':':\/:I:: analysis E;\II-VAEEI')A:’(}):Sa(ureS Erl’t’::lt?or?zii Dynamic
\/\/OFd Ternp|a-te August 06, Oman August 23, Japan August 23, Japan
Certificates (MS Word) . . . ETAP 100 ETAP 100 (Online)  |ETAP 114
Email Template Design Discover the Iatgst featurgs and capabilities of ETAI? Safety modules in Srortcroutanalysis | Ponersysemanalyls | Power oysem analysis
Social Media Pages hands-on Technical Tutorials, presented by our Subject Matter Experts:
Social Media Posts
Microsoft Teams Backgrounds . Underground Cable Magnetic Field Intensity Evaluation 0 @ 0
Events: Pull-up Banners . Lightning Risk Assessment

. . Short Circuit & Ground Grid
Events: Sma,” Booth . International Standards for Arc Flash and Shock Risk Assessment
Events: Medium Booth . DC Arc Flash for PV Systems

. eLabel™ Maker

Events: Large Booth
Video: Bumper Animation
Video: Screen Graphics/ Call-outs

Current Transformer Saturation

Contact Us
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Introduction

Brand Strategy
Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity

ETAP® Master Logo

Using the Logo

Logo Variants

Logo: Incorrect Use

ETAP® Color Palette

Secondary Color Palette

Color Balance

ETAP® Gradient Bar

Using the Gradient Bar

Gradient Bar: Incorrect Use
ETAP® Pattern

Using the Pattern

lconography Principles

lcon Examples

Typography: Fonts

Typography: Hierarchy

Imagery Principles

Brand Hero Images

Creating Brand Hero Images
Brand Images with Single Line Drawings
Creating Images with Single Line Drawings
Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface
Data Visualization Principles

Data Visualization Examples
Imagery: Incorrect Use

Summary of Visual Elements

Brand Application

Email Signature (Standard/ Banner)
Stationery: Business Cards
Stationery: Letterhead/ Compliments Slip
Stationery: Envelope

Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options
Brochures: Sample Spreads
Word Template

Certificates (MS Word)

Email Template Design

Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds
Events: Pull-up Banners

Events: Small Booth

Events: Medium Booth

Events: Large Booth

Video: Bumper Animation

Video: Screen Graphics/ Call-outs

Contact Us

ETAP® Brand Guidelines

Social Media
Pages

Our presence on social media channels should be consistent
and reflect our visual identity. Use ETAP® logo as an avatar
across all relevant channels: LinkedIn, YouTlube, Facebook and
X. Select a suitable header image from our Image Library to
further enforce our brand identity online.

Profile Photo Dimensions

Linkedln — 400 x 400

Youlube — 800 x 800
Facebook — 180 x 180

X (formally Twitter) — 400 x 400

Cover Banner Dimensions

e |[inkedin — 1584 x 396

e Youlube — 2560 x 1152

e Facebook — 1200 x 628

e X (formally Twitter) — 1500 x 500
V1 2023

ETAP - Operation Technology, Inc. o
Energy Management Solutions to Design, Operate, and Automate Power Systems

Software Development - Irvine, CA - 31,929 followers - 265 employees

(Learn more E)

Home

About

About

Posts

Jobs

People
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ETAP is the global market and technology leader in modeling, design, analysis, optimization, monitoring,
control, and automation software for electrical power systems. The company has been powering
success for over 35 years by providing the most comprehensive and widely-used enterprise ... see more




Social Media
Posts

Social media has become an essential way to reach our customers, gain valuable insights,
and grow our ETAP® community. As a general rule, any posts that relate to the ETAP®
brand should follow the principles set out in these guidelines, adopting our tone of voice
and typographic style. Use relevant brand images from our Image Library.

Standard Webinar Recruitment Events & Testimonials

etap etap etap etap

Insert title August 14 2023, 09.00 PDT Welcome to the team August 14 2023, 09.00 PDT
Standard Post Heading Webinar Heading Employee name Visit the ETAP booth
(2 lines max) (2 ines maX) Job title & Region Event venue & address

Presenter’'s name Presenter’s name
Heniae udae us ad quodit molore nonet plamet aliquodi torendit Jobtitle, Company Jobtitle, Compan
remquis eserionem repedia alia doluptia aut utem qui quunt ett R 2
on reptiunt vides quatur aut re officae maximil idestibus qu

etap etap etap }
_ y ' o

gf[r;:dard Post Headin We re hlrlng nOW TNeizlZ(i)r:ltjﬂscit quaero eium inctumaue molorest ipsamus
’ g Position & Office Region del imod et excessinihic test, verupiderum ipis excest

(2 ines max) ma ipienda nditatatent faccusa eperemque preprae.

Nem acere sume nobis.

Name, Company & Country

, a W
etap vy 1] - etap etap
g N

v w b | We're hiring now

Nis sinuscit quaero eium inctumaue molorest ipsamus
del imod et excessinihic test, verupiderum ipis excest
ma ipienda nditatatent faccusa eperemguerpreprae.
Nem acere sume nobis.

Social Media Posts Standard Post Heading! Open positions

(2 lines max)

P « Position & Office Region
i « Position & Office Region

o
N 5
\ « Position & Office Region ame, CompEiEscEEsg Ny

ETAP® Brand Guidelines V1 2023




Microsoft Teams Backgrounds

ETAP® Brand Guidelines

Microsoft Teams
Backgrounds

We have developed a set of backgrounds to use on Microsoft Teams video calls featuring
our new visual identity and graphic pattern. Always follow the guidance set out in this
document when creating further backgrounds to ensure the ETAP® brand styling is used.

etap etap

etap

V1 2023
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Events: Pull-up Banners

ETAP® Brand Guidelines

Events
Pull-up Banners

Indicative examples of pull up banners are shown
here. Always follow guidance on the position of
our logo, typography and brand imagery.

Always allow for enough space at the bottom of
the banners to maximise legibility of contents.

V1 2023

—— -
etap
The all-in-one solution

for comprehensive electrical
system analysis.

( DESIGN & SIMULATE )

( ENGINEER & BUlLD)

( OPERATE & MAINTAIN)

( ENGINEER & BUILD )

Solutions tailored to
meet the unique needs
of your industry.

Speak to us today.
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( DESIGN & SIMULATQ

The unified electrical
digital twin platform

Revolutionising the way
engineers analyse, control,
and visualise power systems.




Introduction Events .
Brand Strategy Small Booth

Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity
ETAP® Master Logo

Using the Logo Indicative examples of small booths are shown
Logo Variants here. Always follow guidance on the position of
Logo: Incorrect Use .

ETAP® Color Palette our logo, typography and brand imagery.

Secondary Color Palette
Color Balance

ETAP® Gradiont Bar Always allow for enough space at the bottom of
Using the Gradient Bar the banners to maximise legibility of contents.

Gradient Bar: Incorrect Use

ETAP® Pattern

Using the Pattern

lconography Principles

lcon Examples

Typography: Fonts

Typography: Hierarchy

Imagery Principles

Brand Hero Images % T
Creating Brand Hero Images =

Brand Images with Single Line Drawings

Creating Images with Single Line Drawings .

Brand Images in Use etap

Supporting Images: Infrastructure

Enhancing Infrastructure Images

Supporting Images: Interface

Data Visualization Principles

Data Visualization Examples The unified electrical digital TWIN platform
Imagery: Incorrect Use

Summary of Visual Elements

Brand Application R@VO'UtioniSing the

Email Signature (Standard/ Banner) i

Stationery: Business Cards |
Stationery: Letterhead/ Compliments Slip Way englneers ana yse!
Stationery: Envelope ' -

Powerpoint Template Dark ‘t I d |

Powerpoint Template Light Con rO ) an Vlsua ISe
Brochures: Cover Options

Brochures: Sample Spreads power SyStemS .

Word Template

Certificates (MS Word)

Email Template Design

Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds

Events: Pull-up Banners

Events: Small Booth

Events: Medium Booth

Events: Large Booth L ———————
Video: Bumper Animation

Video: Screen Graphics/ Call-outs

The unified electrical digital TWIN platform

Solutions tailored
to meet the unique
needs of your industry.

Contact Us

ETAP® Brand Guidelines V1 2023




Introduction

Brand Strategy
Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity

ETAP® Master Logo

Using the Logo

Logo Variants

Logo: Incorrect Use

ETAP® Color Palette
Secondary Color Palette
Color Balance

ETAP® Gradient Bar

Using the Gradient Bar
Gradient Bar: Incorrect Use
ETAP® Pattern

Using the Pattern
lconography Principles
lcon Examples
Typography: Fonts
Typography: Hierarchy
Imagery Principles

Brand Hero Images
Creating Brand Hero Images

Brand Images with Single Line Drawings
Creating Images with Single Line Drawings

Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface
Data Visualization Principles

Data Visualization Examples
Imagery: Incorrect Use

Summary of Visual Elements

Brand Application
Email Signature (Standard/ Banner)
Stationery: Business Cards

Stationery: Letterhead/ Compliments Slip

Stationery: Envelope
Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options
Brochures: Sample Spreads
Word Template

Certificates (MS Word)

Email Template Design

Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds
Events: Pull-up Banners
Events: Small Booth

Events: Medium Booth

Events: Large Booth

Video: Bumper Animation
Video: Screen Graphics/ Call-outs

Contact Us

ETAP® Brand Guidelines

Events
Medium Booth

An indicative example of a medium booth is shown
here. Always follow guidance on the position of our
logo, typography and brand imagery.

Always allow for enough space at the bottom of the
banners to maximise legibility of contents.

V1 2023

etap

The all-in-one solution for
comprehensive electrical
system analysis.

Comonssmane)
(oomemsons)

* OPERATE & MAINTAIN
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Introduction Events )
Brand Strategy Large Booth

Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity
ETAP® Master Logo

Using the Logo An indicative example of a large booth is shown
Logo Variants here. Always follow guidance on the position of our
Logo: Incorrect Use .

ETAP® Color Palette logo, typography and brand imagery.

Secondary Color Palette
Color Balance

ETAP® Gradient Bar Always allow for enough space at the bottom of the

Using the Gradient Bar banners to maximise legibility of contents.
Gradient Bar: Incorrect Use

ETAP® Pattern

Using the Pattern

lconography Principles

lcon Examples

Typography: Fonts

Typography: Hierarchy

Imagery Principles

Brand Hero Images

Creating Brand Hero Images

Brand Images with Single Line Drawings
Creating Images with Single Line Drawings
Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface

Data Visualization Principles

Data Visualization Examples

Imagery: Incorrect Use

Summary of Visual Elements

Brand Application

Email Signature (Standard/ Banner)
Stationery: Business Cards
Stationery: Letterhead/ Compliments Slip
Stationery: Envelope

Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options
Brochures: Sample Spreads
Word Template

Certificates (MS Word)

Email Template Design

Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds
Events: Pull-up Banners

Events: Small Booth

Events: Medium Booth

Events: Large Booth

Video: Bumper Animation

Video: Screen Graphics/ Call-outs

Seamless data
flow across the
project lifecycle

Contact Us
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Introduction

Brand Strategy
Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity

ETAP® Master Logo

Using the Logo

Logo Variants

Logo: Incorrect Use

ETAP® Color Palette

Secondary Color Palette

Color Balance

ETAP® Gradient Bar

Using the Gradient Bar

Gradient Bar: Incorrect Use
ETAP® Pattern

Using the Pattern

lconography Principles

lcon Examples

Typography: Fonts

Typography: Hierarchy

Imagery Principles

Brand Hero Images

Creating Brand Hero Images
Brand Images with Single Line Drawings
Creating Images with Single Line Drawings
Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface
Data Visualization Principles

Data Visualization Examples
Imagery: Incorrect Use

Summary of Visual Elements

Brand Application

Email Signature (Standard/ Banner)
Stationery: Business Cards
Stationery: Letterhead/ Compliments Slip
Stationery: Envelope

Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options
Brochures: Sample Spreads
Word Template

Certificates (MS Word)

Email Template Design

Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds
Events: Pull-up Banners

Events: Small Booth

Events: Medium Booth

Events: Large Booth

Video: Bumper Animation

Video: Screen Graphics/ Call-outs

Contact Us

ETAP® Brand Guidelines

Video
Bumper Animation

We have created a bumper animation to introduce the
ETAP® brand within our video content which features
the ETAP®logo forming from the brand pattern.




Introduction Video b
Brand Strategy Screen Graphics & Call-outs

Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity
ETAP® Master Logo

Using the Logo When it comes to our video content and more specifically, Video styling example
Logo Variants talking heads, there are some basic guidelines to ensure

Logo: Incorrect Use .

ETAP® Color Palotte a consistent brand presence.

Secondary Color Palette
Color Balance

ETAP® Gradient Bar Our logo sits top RIGHT of the frame and our gradient
Using the Gradient Bar bar sits in the lower third. Please see guidance on which
Gradient Bar: Incorrect Use .

ETAP® Pattern variation of logo to apply.

Using the Pattern
lconography Principles
lcon Examples

In terms of transitions, the gradient bar wipes from left

Typography: Fonts to right, followed by a fade in of the interviewee details.
S e The gradient bar then wipes to the right and disappears,
magery Principles .

Brand Hero Images followed by the text below fading out.

Creating Brand Hero Images

Brand Images with Single Line Drawings
Creating Images with Single Line Drawings
Brand Images in Use

Supporting Images: Infrastructure
Enhancing Infrastructure Images
Supporting Images: Interface

Data Visualization Principles

Data Visualization Examples

Imagery: Incorrect Use

Summary of Visual Elements

Sarah Lewisham

Principal Power Systems Engineer, ETAP®

Brand Application

Email Signature (Standard/ Banner)
Stationery: Business Cards
Stationery: Letterhead/ Compliments Slip
Stationery: Envelope

Powerpoint Template Dark
Powerpoint Template Light
Brochures: Cover Options
Brochures: Sample Spreads

Word Template

Certificates (MS Word)

Email Template Design

Social Media Pages

. . l
Social Media Posts Helvetica Neue Light
Microsoft Teams Backgrounds 68pt, Auto leading r WI
Events: Pull-up Banners

Events: Small Booth

Events: Medium Booth .
Events: Large Booth Helvetica Neue Regular

Video: Bumper Animation 68pt, Auto Ieading
Video: Screen Graphics/ Call-outs

Principal Power Systems Engineer, ETAP®

Contact Us
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Introduction Contact Us :
Brand Strategy Business Details

Purpose, Vision, Mission
Our Commitments

Our Values

Voice Principles

Visual Identity

ETAP® Master Logo . . . . .
PR This document provides clear guidance on applying the ETAP® visual
Logo: Incorrect Use

ETAP® Color Palt identity and voice principles. It provides a degree of creative flexibility

Secondary Color Palette

S whilst giving enough instruction to ensure that our communications
gG are always professional and always uniquely ETAP®

Using the Pattern

lconography Principles

If ever in doubt, always refer back to these guidelines. If you do have

Typography: Fonts . , .
o any questions feel free to contact ETAP® Marketing who provide
Brand Hero Images

Greating Brand Hero Images creative and production support to all ETAP® offices worldwide for

Brand Images with Single Line Drawings ) o ) : )

Creating Images with Single Line Drawings d | d | d

R print, digital, and multimeaqia projects.
Supporting Images: Infrastructure

Enhancing Infrastructure Images

Supporting Images: Interface Th an k you )

Data Visualization Principles

Data Visualization Examples

Imagery: Incorrect Use

Summary of Visual Elements

Brand Application

Email Signature (Standard/ Banner) .

Stationery: Business Cards M Pl h d

Stationery: Letterhead/ Compliments Slip arle anC ar

Stationery: Envelope ' "

Brand and Communications Manager
Powerpoint Template Light

Brochures: Cover Options

L e marie.planchard@non.se.com

Certificates (MS Word)

Email Template Design
Social Media Pages

Social Media Posts

Microsoft Teams Backgrounds etap . CO m
Events: Pull-up Banners

Events: Small Booth

Events: Medium Booth

Events: Large Booth

Video: Bumper Animation

Video: Screen Graphics/ Call-outs

Contact Us
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